You Press

You Press is a Social Enterprise which tackles social issues through creative endeavours. We believe in the power of words to change lives for
the better, and our mission is to use creative arts and writing to empower people to find their voice and be heard. We support young people
from underrepresented communities and minority groups aged 16 to 30 as illustrated below:

4 \ ( ) 4 N\ ( )

We provide a variety of training in creative
arts for young people (e.g., music
production, singing, writing, performance
techniques, etc.)

We provide high quality creative
services such as photography,
filmmaking and graphic design to
small, local and national
organisations

Our project culminate in public events, performances or
showcases (e.g., film screening). We also organise
networking events for creatives and wider community events
(e.g., Iftar dinners)

We provide and signpost young
people to employment and training
opportunities in the creative
industry (i.e., advertising, web
development, marketing, graphic
design, fundraising)

We mentor young people (e.g., personal We enable young people to design social action campaigns

development meetings), develop their soft
skills as part of creative arts training, and
offer one-off workshops (e.g., on mental
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We produce blogs, podcasts,
videos, etc. with young people

We recommend people for roles and
match employers with the right

We collaborate with other organisations for project delivery,

W health, professionalism, etc.) young people and get commissioned for work through paid partnerships
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Young people develop their soft skills / life skills

They develop their creative arts skills and gain formal
gualifications

Their confidence improves

They are empowered to make their voices heard in the wider
society

They progress into internships and / or employment at You Press,
or secure paid freelance work through You Press’ creative agency
They progress into education, training or employment that aligns
with their aspirations

Young people have positive prospects for their long-term careers
Young people’s social wellbeing improves on the longer term

Young people and people from underrepresented communities find their voice and are heard

Young people are better able
to access the creative industry
and benefit from greater social
mobility

Employers and clients access a
pool of talented freelancers
from diverse backgrounds
Charitable and local
community organisations
access community projects and
resources and build long-term
partnerships
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Young people share what they
have learnt with their local
community, and are
empowered to be future
community leaders

Young people’s and the wider
community’s stereotypes &
stigmas are challenged

The voices of young people
from underrepresented
communities and ethnic
minority groups voices are
given exposure and heard




